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The Business, Technology & Supply-Chain Hub
for South Asia’s Ceramic & Brick Industry

India, the world’s second-largest ceramic producer and exporter, is at the
forefront of global ceramic innovation—and Indian Ceramics Asia is your
gateway to this thriving ecosystem.

Marking its landmark 20th edition, the trade fair will bring together the full
spectrum of advanced technologies, raw materials, and innovations shaping
the future of ceramic manufacturing. It will also highlight latest
advancements in stoneware, sustainability, material handling & logistics—all
under one roof.

2025 HIGHLIGHTS -3=:-13

| 250+ Brands | International Pavilions
| 8,010 Trade Visitors | Supply Chain Conference
| 32 Participating Countries | Ceramic Career Connect
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PROFILE OF VISITORS ‘-

» Managing Director / CEO / Senior Management » Production / Operations

» Purchase / Procurement

VISITOR SEGMENTS -z

Tiles manufacturers Artistic ceramics manufacturers

Technical ceramics &

. Sanitaryware manufacturers
advanced ceramics manufacturers

Mine owners Brick manufacturers

R&D professionals &

. . - Others*
technical educational institutes

Technology seekers &
consultants

‘ *Includes traders, architects, distributors & channel partners,
trade associations and media & trade publications




2026 PROJECTIONS -;=-1
| 300+ Brands

| 1 0,000+ Trade Visitors

| 18,500 sqm Exhibition Space

2026 CORE OBJECTIVES & PURPOSE ‘";=-3

Indian Ceramics Asia 2026 is strategically designed to achieve the following objectives and
purpose:

Global Innovation Showcase

» Top brands from Germany, Italy, Spain, China, and India to bring their latest machinery,
raw materials for quality products.

» Country Pavilions to deliver direct access to European precision and Asian cost-efficiency.

Live Demo Zone —Machinery in Action

» Live demo of machinery that slash energy use, cut cycle times, and boost yield.

Insider Intelligence Conference

» Deep dives into alternative fuels & energy conservation, global logistics strategy, and advanced
sustainable manufacturing.

Indian Ceramics Supply-Chain Pavilion

» Dedicated pavilion to showcase solutions for domestic transportation & international logistics
challenges, and smart warehousing.

Career Connect-Future Talent Pipeline

» A specialized zone to match skilled professionals with hiring employers to close the sector's
talent gap.
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Raw materials, additives, and Moulds, tools, spares, and Material handling, packaging, and
production ancillaries accessories automation solutions
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Digital inks and printing Technical ceramics, Energy-efficient and environmental
technologies components, and services protection technologies
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Refractories, heat treatment, and kilns Machinery and equipment for tiles,
for ceramics and heavy clay sanitaryware, tableware, and bricks
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manufacturers professionals & consultants educational
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EXHIBITOR TESTIMONIALS -3

“| really appreciate this platform because many customers are coming, and —
it's an open space where our guests from our [talian headquarters also visit.
There is a valuable exchange of technology and thought processes.”

Anand Pande

Managing Director
SACMI Engineering India Private Limited
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Paolo Masutti

—— “We received significant interest from customers in the products we're
East Europe, Asia, ME&A Branches Manager - General Management
System Ceramics

showcasing here. Many of our existing clients visited us to evaluate new

investments, and we also engaged with several new companies with whom
we look forward to collaborating.”
— “We are pleased to announce our return to India and have reconnected with
old friends and made new ones, and we look forward to building an even
stronger presence in the Indian market.”

“Indian Ceramic Asia is a great platform for those who cannot travel —
extensively. It offers a concentrated three-day opportunity to understand
available technologies, emerging markets, and changing trends. | believe it

is very useful to have such exhibitions.”

Mahendra Tripathi
Country General Manager & Executive Director
Lamberti India Private Limited

Hongji Duan
Vice President
Aokerola Group

“The turnout exceeded our expectations and the quality of enquiries was —
exceptional. We've already committed to participating again next year.”

Satyavan Dhayal
Director
Hope Ceramics Machinery (I} Private Limited

— “It was very good with a very good flow, and we were very busy here. This
is our first year in Ahmedabad, and we are very happy with the response.
For any company in tile manufacturing or ceramics, this is the destination to
find the best quality and the best rates.”

Madan Mohan
Managing Director
Rajasthan Mining and Minerals




“l think this has been one of the most professional exhibitions | have seenin —
recent years. The range of organizations exhibiting their products and
services is also much better. | particularly like this event because there is
more interaction between customers, suppliers, and professionals.”

Dr. Shyam Rao
CcTO
CUMI Ltd.

— "It was a pleasure to visit the show and speak at one of the sessions. | had
the opportunity to walk around, observe the exhibitors and more
importantly, the quality of their stalls. Based on my experience here, | am
sure this industry will do very well.”

Rajinder Singh Maan

General Manager, Supply Chain Management
RAK Ceramics

“It was a great experience attending the ceramic industry seminar based on —
supply chain aspects. There were a lot of insights, knowledge upgrades and
innovations being discussed in the ceramic industry supply chain and
logistics. | think it was wonderful.”

Samir J. Shah

Director, JBS Jeena Logistics & VP, ACAAI
JBS Jeena Logistics

— "The biggest takeaway for me has been the quality of the attendees. We've
seen people with a high level of technical expertise and value chain
understanding enabling us to bring our products to market very quickly."

Neal Thakker
Founder and CEQ
Magma Group

“The experience was very good and especially the response from the —
participants when | presented my fuels and my products to the participants

over here.”

Prateek Verma
Manager (LPG-CS)
Indian Oil Corporation Limited

— “You have done a great job. Bringing together so many from the ceramic
industry — producers, equipment manufacturers, and support services — to
one location on such a large scale is a tremendous task. | congratulate the

organizers.”
Rakesh Ranjan Pandey

Brand Consultant
RefTech




KEY INDUSTRY BUYERS
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BOOTH PACKAGES

Indian participation rate per sgm.

Booth Type Platinum Zone Price Gold Zone Price Silver Zone Price
Bare space 15,600 15,300 315,000
Shell space 716,800 716,500 16,000

International participation rate per sqm.

Booth Type Price
Bare space €236
Shell space €263

*GST of 18% will be applicable to the prices listed above.

CONTACT US

Indian Exhibitors

Ms. Amita Singh
Exhibition Director

Mobile: +91 99875 99973
Email: amita.singh@mm-india.in

European Exhibitors

Ms. Alexa Cordioli
Exhibition Manager

Tel: + 49 89 949 20413
E: alexa.cordioli@messe-muenchen.de

ORGANISER DETAILS

Messe Muenchen India Pvt. Ltd.

Unit No. 1271, Solitaire Corporate Park, 7th Floor, Building No.12, 167,
Guru Hargovindji Marg, Andheri —Ghatkopar Link Road, Andheri (East),

Mumbai — 400 093
Website: www.mm-india.in

Asian Exhibitors

Mr. Ken Wong

General Manager

Tel: +86 755 8663 5807
E: ken@unifair.com

For more information




