Organised by

&'2 UNIFAIR

@AV EXHIBITION SERVICE

MESSE
MOUNCHEN

INDIA'S ONLY B2B TRADE FAIR
FOR THE CERAMICS & BRICK INDUSTRY

POST SHOW REPORT

EexXtrusion technology
For ceramics




UNITING THE GLOBAL
SUPPLY CHAIN

Indian Ceramics Asia 2026 has
solidified its position as India’s definitive
pbusiness-first platform for the ceramics

INndustry.

Spanning 9,000 sgm, the 20th edition
transformed the exhibition floor into a
high-octane marketplace, uniting the
entire value chain - from raw materials

to cutting-edge machinery.
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SCALE & REACH

Welcomed o, /80+ trade
VISItors and featureo
250+ glopal brands.

LIVE DEMO ZONE

A dedicated hup tfeaturing
3D printing applications and
Acculab’s live material
analysis,providing hands-on
technical insignts.

KEY HIGHLIGHTS &
INDUSTRY IMPACT

INNOVATION IN ACTION

Highlighted by the Aakriti & OMG

orl (ltaly) collaboration,debuting

an Advanced Extrusion Solution

designed for high-value portfolio
flexipility.

KNOWLEDGE LEADERSHIP

[he Innovation exchange Forum
brought together 40 global experts
to discuss circular economies,
energy efficiency, and advanced
materials shaping the future of
ceramics.

A STRATEGIC BUSINESS
ENVIRONMENT

i
The 2026 edition was defined by
high-caliber engagement, attracting a

concentrated mix of factory owners, plant
managers and procurement heads.

As a single-window sourcing platform,
the event enabled technical teams to conduct
direct comparisons, resolve queries anad
finalize on-site contracts. The focus remained
firmly on evaluating solutions that drive
mmediate manutacturing competitiveness.



EXHIBITOR INSIGHTS ) VISITOR INSIGHTS
2?50+ Exhibiting Brands 0, /80+ Visitors

Exhibitor Categories Visitor Segments

Machinery, plant & Artistic ceramics &

equipment for fine & Dﬂﬁ ingst,egr!ggjge;g Whiteware manufacturers tableware
refractory ceramics P J JY Manufacturers
Technical ceramics,
Raw materials & additives, . . . advanced ceramics
duction materials & Brick making machines Other
pro manufacturers & R&D Crs

ancillaries and technology

Technical ceramics, |
components & services :

professionals

Technology seekers &

Research, media and
consultants

others

Heat treatment /

. Mine owners
refractories

Logistics solutions

Analysis and laboratory

equipment Brick manufacturers
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Exhibitor Satisfaction > Exhibiting Countries

Germany

RuNngary -
| E INO
i

Assessed the exhibition as . f. . = 4
'‘good to excellent’ : “‘\ ~

%

Maintain existing business
relationships

Plan to exhibit again

Slovenia
| : . _.I
iy |

Gained competitive
advantage

} Ratio of International to Domestic Exhibitors

@ International Exhibitors @ Domestic Exhibitors




Target Audience

651'% “18% 5% T own 8% 6%

Core manufacturers  Technology seekers Technical /advanced  Artistic ceramics Mine owners Logistics service Brick
(Tile,Sanitaryware, & consultants and ceramics manufacturers manufacturers providers manufacturers
tableware) R&D Professionals  and insulator manufacturers

Exhibitor Goals & Achievements

61% '

—
4

| \?3%), \70%

51% | 48% " 48% {20%

5
Maintaining Preparing future = Company, product & Exploring the Doing business Analysing the Seeking & indentifying
existing business business image presentation Indian market during the trade competition distributors/ new

relationships transactions /promotion fair agents/ partners




Purpose of Visiting

Explore new products &
iInnovations

Business
networking

Find suppliers &
partners

Compare industry
trends

Attend conferences &
Knowledge sessions

) Top Visiting Countries

Turkmenistan ,
Chino

MexICO

Germany

. &
, Hénd
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Sourcing Preferences

30% [

‘

Ceramic raw materials: Glazing,
decorating, surface treatment,
additives, materials and aids

Ceramic machinery, clay processing
equipment, tools & spares

Advanced ceramics (components /
services) and refractories

Brick production machines and
technologies

Logistics solutions / handling / packaging /
automation / conveying / storage

Monitoring and process control solutions

Processing of raw materials : Classification,
separation, crushing, grinding, milling / filling /
dosing / feeding / batching

Digital Inks, digital printing & technology
Form / shaping / mixing / blending

Research & training, technology transter

Lubricants / gasifiers / alternative fuel solutions

Turn-key projects: Plant construction
engineering

Industry associations, trade organizations,
specialist literatures, media and software

Environment protection

)

Profile of Visitors

Managing Directors /
CEOs/ Senior Management

Production / Operations

Purchase /
Procurement




INTERNATIONAL PAVILION

The International Pavilion at Indian Ceramics Asia 2026 served as a global technology hub, headlined by the German ana
talian organisations. These pavilions connected Indian manufacturers with European excellence, showcasing advanced

GGerman and Itallan innovations.

GERMAN - T N, ([SN - ITALIAN
PAVILION __ o = PAVILION




> EXHIBITOR TESTIMONIALS

“T
Ve

(e

“The visitor turnout was positive, with several factory
owners spending meaningful time at our booth.
Face-to-face meetings helped us reconnect with
existing contacts and accelerate new opportunities.
The capacity to discuss strategic business in a
orofessional environment is vital. Indian Ceramic Asia is
clearly a key meeting point for the global ceramic
iIndustry.”

ne momentum this year was exceptiona

throughout t

a renewed energy to tr

y first day. The engagement levels remail

from the

ned high

ne three days and the visitor quality
translated into real business conversations - resulting Iin
nigh-quality interactions and even the finalization of

several onsite contracts. Indian Ceramic Asia continues

evolve, consistently bringing fresh opportunities and

e floor every year.”

“We have t

Nree different divisions fro

consistent
discussior

M Saint - Gobain

exhibiting here. We saw strong response from

participants actively evalt

The experience was smoot
focused conversatio

h

n

ating efficiency-led solutions.
and well-managed, enabling

s and productive follow ups.”

y present e
s and the b

“We have participated for many years, and Indian
Ceramic Asia remains an effective platform to present
our latest solutions to the Indian market. We are
impressed by the high calibre of attendees; seeing the
iIndustry’s ‘big players’ and decision-makers

evates both the quality of

usiness potential making this an

iIndispensable event for us.”




» SPEAKER TESTIMONIALS

“The networking opportunity you get at these events is crucial, enabling us to get in touch with the interested entities... everyone should take the maximum
advantage from this event, connect with the companies here and take into consideration the new technologies and changes which are coming into the
iIndustry.”

"As we expand into advanced ceramics, Indian Ceramic Asia has proven to be a strong
platform to connect with the right ecosystem - suppliers, technology partners, and decision-makers from India and beyond.”

"My experience was valuable, particularly regarding the depth of the technical forums. | would encourage wider participation - particularly in technical sessions -
so teams can take those insights back into R&D and drive stronger innovation within their organisations.”
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» VISITORS TESTIMONIALS

da
-

ol
.

l ' \

ﬂ“

MAULIK KUMAR MOCHI

Cera Sanitaryware

“This exhibition remains the definitive venue for exploring new materials and streamlining our sourcing process. Having the entire supply chain accessible under one roof
makes It incredibly efficient to evaluate and adopt new technologies.”

SUSHANT DHAMECHA

Duravit India

“The event provides a comprehensive view of the ceramics landscape in a single location. It is an invaluable resource for gaining technical knowledge and
discovering cost-effective alternatives that help optimize our production.”

ARAVINDA PERERA

Managing Director, Royal Ceramics Lanka PLC

"My first visit here has been highly productive. We came with a specific goal to improve our operational efficiency, and the event has already provided us with
several practical solutions to achieve that.”




) KEY INDUSTRY BUYERS

—iC oI

CERA

Arlane

hindware

Premium
#aPappa

NITCO

Tiles - Marble - Quartz - Bathware

) SUPPORTERS & PARTNERS

BADGE PARTNER

VISITOR BAG PARTNER

2 OAGMI

ENDLESS INNOVATION SINCE 1919

7  SYSTEM
Ceramics Yy 4

a coesia company

ASSOCIATION PARTNERS
Ir]FA@ @ (@5 Innovation ll made
Hin

WEAREACIMAC Germany

ITALIAN TRADE AGENCY Creative technology
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Morbi Ceramic
Manufacturers

Association
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Tlles & Bathware

J Jaquar LIXIL

Kajaria

SOMANY
TILES | BATHWARE

VARMORA

LANYARD PARTNER

HLY |DLY

ceramles

MEDIA PARTNERS

s ceramickiocus

magazine

CERAMIC INDIA

Ceramic$ Standard
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GUJARAT TILES

INFO

MODERN
MANUFACTURING
INDIA

M
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DESIGNERS” CTHOICE

And many more...



SEE YOU IN 2027
Fderamics

India

Q Helipad Exhibition Centre,
Gandhinagar, Gujarat

3_5 March, 2027 For More Information

CONTACT US
INDIAN EXHIBITORS EUROPEAN EXHIBITORS
Ms. Amita Singh Ms. Alexa Cordioli
Exhibition Director Exhibition Manager
Mobile: +91 99875 99973 Tel: + 49 89 949 20413
Email: amita.singh@mme-india.in Email: alexa.cordioli@messe-muenchen.de

ASIAN EXHIBITORS

Mr. Ken Wong
General Manager
Tel: +86 755 8663 5807
Email: ken@unifair.com

ORGANISER DETAILS

Messe Muenchen India Pvt. Ltd.
Unit No. 1271, Solitaire Corporate Park, 7th Floor, Building No.12, 167,

Guru Hargovindji Marg, Andheri —Ghatkopar Link Road, Andheri (East),

Mumbai — 400 093
Website: www.mm-india.in



